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Published : 1 December 2017 with financing facility from banks have led to some emerging questions to be
discussed. This present study promotes significance, namely: 1) The effectiveness
of financing tends to affect the banks’ performance through created demands; 2)
The results of this study are expected to enhance the attention of Islamic banking
to female customers by increasing the allocation of financing for those customers;
3) The further implication of these findings is the increase in national economic
growth from the UMKM actuated by women; 4) The broader implication is the
reduction of working women at high risks because of the conducive business
climate in Indonesia with the support of the banking sector. Therefore, this
quantitative research that was conducted with regression analysis focused on
the internal factors to analyze perceptions, behavior, culture and social class of
female customers towards the effectiveness of working capital financing at Islamic
banking in Palembang. The findings revealed that the variable of perceptions
gave a positive effect on the effectiveness of financing of 0.316, behavior showed
a positive impact on the effectiveness of financing of 0.676, culture noted a
positive influence on the effectiveness of financing of 0.346, whereas social class

demonstrated a negative impact on the effectiveness of the financing of -0.14.
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1. Introduction

Even though both men and women possess the same status and roles (rights and obligations) in
a positive-normative perspective, this case does not frequently appear in reality (See Law of the
Republic of Indonesia Number 7/1984 ratifying the Convention on the Elimination of all Forms
of Discrimination against Women). This paradigm reveals that women have not received equal
treatment in several fields than men have.

In fact, the data have shown that 60% of 46 million of micro, small, and medium enterprises
(UMKM), the management is handled by women. The number of these data illustrates that
female entrepreneurs play their significant roles on the sustainability of economic growth since
they are able to create working fields, provide goods and services with a reachable price, and
overcame poverty issues. In the economic crisis of 1997-1998, UMKM, which was promoted by
female entrepreneurs, was able to sustain the economic condition of the country when lots of
big industries collapsed and contributed a significant percentage to the number of jobless. Since
then, the growth of UMKM has demonstrated a significant increase. It can be noted from the data
of the Central Statistics Agency (BPS) in 2012 asserting that the population of UMKM in Indonesia
was 56,534,592 units or 99.99% of the whole enterprise. This number comprised 629,418 units,
48,997 units of medium enterprises (UM), and 55,856,176 units of micro enterprises (UMi) with
the growth level of 5.16% compared to the previous year (www.depkop.go.id).

Besides, UMKM has significantly contributed to the absorption of employees of 97.16%. The
data reveal that compared to the previous year (2011), 4,535,970 employees were derived from
the sector of small enterprises (UK) with the growth rate of 15.71%, 3,262,023 employees resulted
from medium enterprises (UM) with the growth level of 14.67%, and 99,859,517 employees of
micro enterprises (UMi) with the growth rate of 5.16%. Additionally, the absorption also promoted
a great significance to Gross Domestic Product (PDB) of 4.869 trillion rupiahs or 59.08% (www.
depkop.go.id).

In line with the government attention to the growth of UMKM in Indonesia, Islamic banking
participates in the economic growth of the country through the allocation of financing these micro,
small, and medium sectors as well. For instance, the financing at Islamic public bank (BUS) and
Islamic business unit (UUS) was 83.3%, and 71.1% of this fund was allocated for financing UMKM
(Statistics of Islamic Banking, April 2009).

Likewise, working capital financing constitutes the greatest financing provided by Islamic
banking. It has been noted that in January 2015, 77,210 billion rupiahs were allocated for the
working capital financing of BUS and UUS while 2,284,206 rupiahs were provided for Islamic rural
bank (BPRS) (Statistics of Islamic Banking, January 2015). This number has been great enough
compared to both the investment financing and the consumptive financing. Nevertheless, this
reality has not triggered banks to pay their serious attention to the female customers yet. It
indicates that although the growth and success of female entrepreneurs in doing their business
have demonstrated very significant results, the banks have not realized the potential possessed
by women and considered them as their promising targets yet. The data show that in Indonesia,
more than 90% of small and medium enterprises owned by women still take advantage of their
own savings (http://Health.Kompas.Com/Read/2012/06/05/13485479).

Itis very likely that this regarded issue is due to the influence of sociocultural values in society.
According to Koentjaraningrat (2007), culture is shaped by human beings and socialized from one
generation to the next one. Furthermore, it is asserted that cultural values are deemed to be the
mental factor determining people’s behavior. In Indonesia, patriarchal culture is still characterized
by social, political, and economic fields so that female subordination may obviously occur.
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Female entrepreneurs tend to manage their business in details. It suggests that the business
done by women demonstrates greater potential in returning their loans regularly, and even it is
derived from almost 100% of female entrepreneurs. This statement was delivered by the Indonesian
Minister of Women Empowerment, Meutia Hatta, on the 61" National Day of Co-operatives in
Sekayu, Musi Banyuasin, in July 2008. For this reason, it can be asserted that the increase of UMKM
units has demonstrated a positive impact on reducing poverty rates (Setyowati, 2011).

Quantitatively, more than half of Indonesian population is women. This number implies
that women have a great power in supporting the development of this country and its economic
growth. It, therefore, needs a collective commitment to deal with issues experienced by the
women, including the problems restricting gender equality and equity in some fields, involving
the economic domain, which are caused by either female customers or other parties. Thus,
comprehensive analysis is required to be a reference for overcoming these issues.

In the Presidential Instruction Number 9/2000 concerning Gender Mainstreaming in National
Development on December 19, 2000, it is stipulated that “Gender Analysis” is a process which is
systematically carried out to examine and comprehend the differences in roles and norms for women
and men, the access and control of development resources, participation in the process of development
and benefits they obtain, and the unbalanced pattern of relationship between women and men, which
cope with other factors such as social class, race, and ethnic. By employing the gender analysis, the
problems dealing with lack of support for female entrepreneurs of UMKM are able to be analyzed to
examine why these issues occur by conducting research based on various perspectives and subjects.

In the context of the gender analysis, this present study attempted to examine and
comprehend the women’s access and control of development resources. They concern capital
financing sources that become the role of the banking sector. Moreover, it can be assumed that
restrictions on women’s access to the sources are caused by several factors.

Widuri (2008) exposes that women are less empowered than men due to both internal
factors (the women’s capability) and external factors. The former relates to lack of motivation in
enhancing the women’s roles, defenselessness, a crisis of confidence, the feeling of inferiority, and
dependence. Further, the women’s movements are also restricted by objective scales of human
resources, including low educational background, lack of sufficient knowledge and insights, and
lack of skills. Meanwhile, the latter is influenced by the factors dealing with cultural values in
society, uncomprehensive interpretation of religious teachings, laws and policies, and gender bias
at the pattern of decision-making. Consequently, the values of patriarchal culture that trigger
gender discrimination against women in several aspects of life have caused the internalization of
perceptions of women as the ‘second-class citizens’.

This study focuses on analyzing the understanding of women’s access and control on working
capitalfinancing of Islamicbanking, particularly concerningthe side of female customers(theinternal
factor) by considering factors of perceptions, behavior, culture, and social class. It is expected to be
able to contribute a valid reference to other components, specifically the government and banking
sector, for providing wider access for women to the development resources and enabling them to
participate as well as take advantage the same benefits of the development process so as to realize
gender equality and women’s empowerment.

2. Research Methods

Regarding the elaboration above, the model that was used in this study highlighting working capital
financing at Islamic banks in Palembang during 2015, in which the female customers played as the
respondents, can be presented in the following figure 1.
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Figure 1. Research Model

The female customers who became the respondents of this study were the actively registered
customers of working capital financing at Islamic banks of branch for Palembang owned by the
government, namely: 52 respondents of Bank Syariah Mandiri, 17 respondents of BRISyariah, and four
respondents of Bank SumselBabel Syariah (BPD) of branch office for Palembang. Meanwhile, Bank BNI
Syariah did not permit the researchers to conduct this study, whereas Bank BTN Syariah did not show
their response. As a result, there were 73 respondents in total who participated in this study.

By using the model presented in Figure 1, it can be stated that if the perceptions, behavior,
culture, and social class of the female customers have a significant influence on the effectiveness
of working capital financing at Islamic banking, it is expected to be able to enhance the support
of the banking sector, especially Islamic banking. In other words, it may give a positive implication
for both the UMKM sector and the banking sector as it is very likely to increase the market share
of Islamic banking that has been deemed stagnant so far. This implies that the implication is very
potential to increase the national economic growth in macro impacts.

For this reason, the framework that was used to explain the significance of this study can be
shown in the figure 2. below.
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Figure 2. Theoretical Framework of the Study

3. Results and Discussion

The physiological difference that has been experienced since the baby born and is emphasized with
existing the structure of culture, particularly customs, social class, and educational background tends
to cause gender inequality (Kartono, 1989). Fagih (1997) classifies the manifestation of the gender
inequality into some aspects, namely: 1) the marginalization of women, 2) subordination, 3) stereotype,
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4) violence, 5) multiple burden, and 6) the socialization of gender role ideology. In the context of this
research, lack of access and support of the financial or banking sector to female entrepreneurs of UMKM
may reveal the gender inequality, specifically the perceptions claiming that women are subordinate so
that their enormous potential, participation, and access to financial sources are deemed unimportant.
The stereotype about women has probably caused the inequality as well since there are still lots
of negative images adhered to women. It, for example, is assumed that women are less rational or
emotional and less educated so that they are regarded to be the second class citizens.

The lack of women’s involvement is generally due to the fact of two prominent issues. Firstly,
women are deemed that they have not significantly played their roles as culture or customs in
society. Secondly, they have their internal obstacles, in which they assume that they do not need
to take part in certain activities actively (Katjasungkana, 2010). Gender ideology, which has been
shaped in relation to the culture to set up how human beings interact each other, has constructed
the difference in roles by regarding gender. This social construction is tightly performed as if the
difference in roles based on gender is taken into account to be human nature. The difference
illustrates a dichotomy between public and domestic domains so that domestic affairs are closely
related to women, whereas public ones are addressed to men.

In addition, the difference in roles based on gender also demonstrates that women who
concern the public sector are due to the demand of era, but the perceptions of the women
and men’s roles do not change. The people’s perceptions, consequently, reveal gender bias so
as to cause the gender inequality, including in the economic sector. Even though it is assumed
that women’s roles in nature merely deal with giving birth, looking after their children, serving
their husband, and doing domestic affairs, yet they strongly perform broader roles due to the
consideration of needs in their family (Meilia, 2013).

The Law Number 7/1984 concerning the Ratification of the Convention on the Elimination of
all Forms of Discrimination against Women (CEDAW) has clearly emphasized gender equality and
equity, equal rights and opportunities, justice in all aspects in life though it is realized that there is
the biological difference in nature between women and men. The gender inequality perpetuates
women receive unequal treatment, in which women experience some disadvantages because of
the subordination both in their family and society. Not to mention, it also restricts their skills to
take advantage of the emerging chances to perform them optimally as well as the opportunities
to participate in national development and get benefits of it. This inequality places women in the
condition stating that women are regarded as more inferior than men inasmuch as there has been
the discrimination of customs or because of the desire of family or society claiming that there is no
support for gender equality and women’s independence.

The CEDAW declares several following principles as follows.

a. The principle of substantive equality. This principle highlights the approach consisting of special
steps that are aimed at promoting women to have the equal access and receive the same
benefits as men experience.

b. The principle of non-discrimination. This principle refers to affirmative action demonstrating
temporary special acts that seek to obtain opportunity equality and concrete equal treatment
between women and men.

c. The principle of state obligation. This principle has the purpose of guaranteeing women’s rights
and opportunities in getting benefits of their guarantee. States guarantee not only the de jure
equality of women’s rights, but also their de facto equality, in which the states should also
strive to abolish the social and cultural patterns that perpetuate harmful gender stereotypes
and to promote the realization of women’s full rights (the Article 2).
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Additionally, the women’s potential to earn their own income is also lower than the men’s
one. This condition causes women and their family are regarded lower class. However, recently,
the encouragement of their potential or women’s empowerment has been continuously promoted
through economic activities based on the demands of strategic needs. In the era of globalization,
women change their roles in their family. It means that they are no longer depending on their
husband to fulfill their needs, and even it can be found that several women earn greater income
than their husband.

The economic activities, which employ gender and development approach, highlight
that women’s roles involve with not only the fulfilment of their family’s needs, but also the
accomplishment of society’s demands. In reality, their roles in development has established
women’s poverty and multiple burden. The restriction of their roles in the economic activities,
as both a beneficiary and a contributor, is deemed to be the effect of lack of chance provided to
women, instead of noting that there is an unbalanced structure in society.

In Indonesia’s economic development, Islamic banking performs their significant roles to
promote “inclusive finance”, regarding that the share for financial activities of Indonesian banking
is up to 80%. The inclusive finance is defined as “the human right to get access and full services
provided by financial institutions punctually and conveniently, with a reachable price and full of
respect towards human dignity”. The financial services, moreover, are available for poor families,
productive poor families, migrant workers, and people living in remote areas (Bank Indonesia,
2014).

From the elaboration above, it can be stated that the government, through Bank Indonesia,
has already established special strategies to expand people’s access —in this context, the people
refer to the women entrepreneurs of UMKM- to financial institutions both banks and non-banks,
as it has been confirmed from the primary data in the field. Nonetheless, the data revealing lack
of female entrepreneurs of UMKM who take advantage of and get support of financing facilities
have triggered questions that need further investigation, related to either the implementation of
this inclusive finance strategy or the existence of the women entrepreneurs, as the main issue of
this present study. Taking into account of the data, there were some detrimental factors that were
established as the research variables, namely: perceptions, behavior, culture, and social class of
female customers in working capital financing.

The following table presents variables, dimensions, indicators, and scales of variable
measurement employed in this study.

Table 1. Dimentions and indicators

Research Variable Dimension Indicator Mea;t::laénent
Perception (X1): absorption, Understanding: - be able to absorb It was
evaluation, and understanding impressions or information of an measured with
of a certain object (Bimo, description of an object; a questionnaire
1990) object - beable to by using a

organize an 5-Likert scale.
object;

Interpretation: - beable to

comparing compare, assess,

and evaluate an
object;
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Behavior (X2): Individual
actions that are directly
involved to obtain goods and
services (Kotler, 2007)

Culture (X3) is a group of
beliefs, values, customs that
functions to lead customers’
behavior as the member of a
certain society.

It categorizes the whole
society into some sociocultural
and demographic variables
such as religion, geographical
location, race, age, and gender
(Mowen, 1995).

Social Class (X4): In social
class, there are some factors
of lifestyle (beliefs, attitudes,

Motivation and
Action

Beliefs and Values

Customs

Subculture

Lifestyle, collective
behavior, attitudes,
and beliefs

Tenacity and
diligence;
Hard working;
Willingness to
succeed; and
Preference

for working
independently.

Religious beliefs

Ethnic groups

Race, age, gender,
and language

How to manage
finance; and
How to manage

It was
measured with
a questionnaire
by using a
5-Likert scale.

It was
measured with
a questionnaire
by using a
5-Likert scale.

It was
measured with
a questionnaire

time allocation

Lower class, middle
class, and upper class
entrepreneurs

Effectiveness (Y) is deemed to be one of successful keys in an organization to achieve well-
established goals. Every single activity in the organization that is done effectively tends to yield
a satisfying result. Each organization is demanded to be able to measure the effectiveness of the
activity done so as to obtain good results in accordance with the established goals. It promotes
that effectiveness refers to activity, significance, and the appropriateness between persons in
charge and determined goals. In other words, principally, effectiveness deals with achieved
goals.

activities, and collective
behavior) (Schiffman,, 2008)

by using a

Occupational Status 5-Likert scale.

Siagian (2007) views effectiveness as the utilization of resources as well as facilities and
infrastructure that has been previously established to produce goods and services in doing
business. Further, it reveals the success in achieving well-determined goals as its indicator.
It means the more activity outputs get closer to the goals, the higher the effectiveness is
successfully achieved. It, in addition, relates to the accomplishment of all main duties, goals,
punctuality, and members’ active participation, the relationship between goals and outputs.
In short, effectiveness is the degree to which the organization’s objectives are accomplished
(Arens, 2010).

In relation to financing, it is regarded as effective if financing is able to fulfil what customers
need, including punctuality and the appropriateness of financing amount as well as procedures, in
which the fulfilment of financing is expected to be in accordance with established needs, and the
financing procedures do not burden the customers and protect an organization from risks by the
accomplishment of financing (Arsyad, 2008).

The effectiveness of financing, likewise, can be assessed by deeming the effectiveness of
financing proposal, the distribution of financing, the use of financing, and return on financing.
Anggriawan (2010) points out that this effectiveness can also be measured by the readiness of the
financing procedures according to shahibul maal (the capital owner) based on several factors as
follows.
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a) Target and Realization (The Number of Customers)

This factor reveals that banks are able to adjust the customers’ needs in terms of the system
of financing.

b) Non-Performing Loan (NPL)
This factor highlights the customers’ irregular rates of payment. NPL is the comparison between
loan amount and the frequency of arrears. In other words, it shows the number of arrears
suffered by the creditor.

c) Payment frequency is used to determine how often a recurring payment will be made.

d) Payment scope. The variety of customers’ occupation indicates the flexibility of established
payment procedures.

e) Payment services illustrate to what extend the service rates are provided, starting from the
financing proposal to the realization of payment
The effectiveness of payment in relation to mudharib (customers) is based on the following
parameters.

a) Payment procedures emphasizing the facilitation for the customers to understand;

b) Payment terms and conditions revealing the readiness/facilitation for the customers of
financing to fulfil, involving provided guarantee;

c) Realization time demonstrating the customers’ regularity to realize the proposed financing;

d) Bank location suggesting the easiness for the customers to access financing sources; and

e) Financing impacts concerning significance rates of payment.

The indicator that is used to view a successful financing program and other relevant programs
refers to the increase in income experienced by the target of financing program. This program is
heavily oriented not only towards the increase in products or the optimization of the utilization of
other resources, but also the increase in income and the welfare of the program targets. Not to
mention, financial programs will be regarded as effective if they are able to eliminate experienced
constraints. The success of financial programs is considered not only from the amount of financing
that can be distributed by financial institutions, but also from the return rate since it tends to have
impacts on further financial programs (Kurnia, 2009).

Based on the interview carried out with those Islamic banks participated in this study,
the result promotes that 100% of the indicators of the customers of working capital financing/
the respondents’ financing proposal, financing distribution, financing utilization, and return on
financing was effective, whereas the indicator of mudharib showed the same result. It indicates
that the increase in products and the optimization of the resource utilization affected the increase
in the female customers’ income and welfare could be noticed from the return rates.

This current study employed the data of the female customers who were actively
registered to utilize the working capital financing in a one-to-three-years term. It was due to the
consideration that during the term, this study could obtain significant and sufficient statistical
data by assuming that the more the period of research was conducted, the more significant
the data were collected. In addition, the measurement of the variables used in this study was
done by using a closed questionnaire that was distributed to the respondents and constructed
by providing five alternative choices. Therefore, they could choose the one of the alternative
choices given. Besides, the measurement procedures of the variable data were carried out by
editing, coding, scoring, tabulating, and data analysis (by using statistical calculation of the
obtained data).
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From the total sample of 73 respondents or 100%, 15% of them included 11 respondents
proposed the working capital financing by using the identity of their husband while 62 respondents
or proposed it by using the identity of female customers. This result reveals that women are able
to run and develop their business independently although they are asked to attach their husband’s
name due to the matter of collateral so that the information of husband and wife remains to be
required. The average of the female customers’ age was noted in the age of productivity so that it
was considered that the women still had high motivation, actions, and innovations when they run
their business.

Furthermore, the research respondents comprised 5% or 3 senior high school graduates, 24%
or 18 junior high school graduates, 19% or 14 persons with associate’s degree, 30% or 22 persons
with bachelor’s degree, and 22% or 16 persons with Master’s degree. The data of the respondents’
educational background show that the female customers with bachelor’s degree were more than
other education levels. It implies that the more the women had their educational background, the
better they handled their business.

Besides, it can be noticed that the respondents’ business varied. There were 17% or 13 traders,
10% or 7 persons dealing with garment business, 10% or 7 persons with culinary, 5% or 4 persons
with printing and electronics business for each, and 53% or 38 persons who had other business.

Relating to how long they had been running their business, from the 73 respondents, the
data demonstrate 15% of the female customers or 11 persons with one-to-three-year business,
85% or 62 persons with more than three years of business. Averagely, the respondents had been
doing their business for more than three years when we interviewed them. It suggests that the
female entrepreneurs could be trusted in the management of their business.

The data, additionally, reveal that 85% of the business done by the respondents used their
own identity, whereas the rest was done by employing the identity of their husband. It is due to
the fact that the administration of financing requires collateral. It means that the collateral is done
by embedding the identity of their husband. Consequently, the financing is addressed to employ
the identity of their husband, but the business is totally done the female customers. This financing
is provided to the female customers who are in the age of productivity; it is 30 to 50 year old
customers or 60% of the respondents.

The validity test of the instruments was carried out to examine the level of validity as
well as the validity of the instruments used in this study. In addition to the validity test, the
reliability test was also done to examine that these instruments were reliable to be used in the
data collection.

Meanwhile, the normality test was performed to examine whether this study resulted from
the real population. Afterwards, the data analysis was carried out by using multiple regression
analysis as follows.

Y=a+b1 x1+b2 x2++b3 x3 +b4 x4+e

Further, ANOVA test (F-test) was done to examine how significant the influence of the
independent variables on the dependent variable was. Likewise, the influence of each independent
variable was partially measured by employing statistical t-test. The hypothesis test was done for
the influence of perceptions, behavior, culture, and social class on the effectiveness of working
capital financing. This hypothesis test can be noted from the result of the t-test. This test took into
account that the t-values with the coefficient of perceptions of 3.75, the coefficient of behavior
5.72, the coefficient of culture of 3.31, and the coefficient of social class of -1.24 were compared
to the t-table with a = 5%. By calculating the degree of freedom (df) (df = n—k, df =73 —4 =69),
the t-table was 1.671. It promotes that perceptions, behavior, and culture had a positive impact on
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the effectiveness of working capital financing (the dependent variable). Conversely, social class did
not give a positive influence on the dependent variable.

Based on the result of the multiple regression analysis, it was obtained that the value
of perceptions was 0.316. It means that for every increase of perceptions, the effectiveness
of working capital financing revealed the increase of 0.316. In other words, the variable of
perceptions was able to explain the effectiveness of working capital financing. Besides, the
result showed that the t-value was 3.75; it was greater than the t-table of 1.671. Therefore, the
hypothesis (H1) was accepted. It can be stated that the variable of perceptions gave a positive
influence on the variable of the effectiveness of working capital financing. It suggests that the
perceptions of women, as stated by Walgito (1990), concerning that the absorption, evaluation,
and understanding of a certain object when expanding their business and returning working
capital financing appropriately and punctually can be strongly regarded by the banking sector in
allocating working capital financing.

This result, further, indirectly demonstrates that several factors shaping those perceptions
both from external factors such as the intensity, size, and repetition of stimuli and from internal
factors, including learning factors, motivation, and personality, are able to encourage the women
to access to financial resources (the working capital financing resulted from the sector of
Islamic banking). For this reason, the attempts of understanding through education, workshop,
or socialization have been frequently carried out by not only the Islamic banking, but also the
government, educational institutions, and other authorized parties.

Another result of the multiple regression analysis revealed that the value of behavior was
0.676. It shows that for every single increase of behavior, the effectiveness of working capital
financing had the increase of 0.676. Thus, it can be noted that the variable of behavior was able to
explain the effectiveness of working capital financing. Moreover, the t-value was 5.726 and greater
than the t-table of 1.671. As a result, the hypothesis (H2) was accepted. It asserts that the variable
of behavior had a positive impact on the variable of the effectiveness of working capital financing.
This result highlights that the female customers need to be regarded by the banking sector. It
is in line with what Kotler and Keller (2007) point out that behavior which refers to individual’s
actions and is directly involved in obtaining goods and services with the dimension of motivation
and actions, the indicator of tenacity, hardworking, the desire to succeed, and the preference for
working independently can be used as the consideration of both the banking sectors or other ones
in providing working capital financing.

The next result of the multiple regression analysis found that the value of culture was
0.396. It brings to the surface that for each increase of culture, the effectiveness of the working
capital financing gave the improvement of 0.396. It means that the variable of culture was able
to explain the effectiveness of working capital financing. Not to mention, the result showed
that the t-value was 3.31 and greater than the t-table of 1.671 so that the hypothesis (H3) was
accepted. It illustrates that the variable of culture had a significant influence on the variable of the
effectiveness of working capital financing. This present result is in accordance with Mowen’s point
of view (1995). It is stated that culture constitutes a group of beliefs, values, and customs which is
aimed at leading customers’ behavior in society. Additionally, culture classifies society into various
sociocultural and demographic variables such as nationality, religion, geographical location, race,
age, and gender. Relating to the allocation of working capital financing, culture can also be taken
into account since religion, customs, and gender affect people’s way of thinking and behavior in
the management of business. For this reason, it may influence the effectiveness of working capital
financing.



International Journal of Islamic Business and Economics, 1(2) December 2017, 131-144

From the analysis results of the behavior and culture variables, it can be viewed that education
and the mainstreaming of gender equality are required because the construction of behavior
and culture is also influenced by the patriarchal culture encountered in Indonesia, particularly in
Palembang.

Meanwhile, based on the last result of the multiple regression analysis, it was obtained that
the value of the variable of social class was -0.14. It indicates that the effectiveness of working
capital financing tend to have the decrease of 0.14. It can be exposed that the variable of social class
could not explain the effectiveness of working capital financing. Further, this result also revealed
that the t-value was -1.245 and was lower than the t-table of 1.671 so that the hypothesis (H4)
was rejected. It means that the variable of social class gave a negative impact on the effectiveness
of working capital financing. Therefore, this study highlights that social class did not a significant
influence on the effectiveness of working capital financing so that it does not need to be a guideline
for providing financing to customers. Schiffman and Kanuk (2008) define social class as factors
of certain lifestyle such as beliefs, attitudes, routines, and collective behavior that relates to the
indicators of lifestyle, occupational status, and education level. In short, this study demonstrates
that lifestyle, occupational status, and education level does not influence the female customers’
actions and ways of thinking.

All the data elaborated above declare that even though the level of education or social status
of the female entrepreneurs were relatively low, their potential was still taken into account to be
the target of marketing in terms of financing products allocated by both financial institutions and
Islamic banks.

4. Conclusions

This present study promotes that female entrepreneurs of UMKM are very potential to be
regarded as the marketing target of working capital financing products at both Islamic banking
and other financial institutions or provided by both banks and non-banks, specifically in relation
to the effectiveness of the return of working capital financing. Moreover, the results of this
study also reveal that the cooperation between several parties is required to provide gender-
oriented understanding and education so that women are able to receive the same access as
male customers do.

Likewise, considering the very great number and potential of UMKM female customers,
Islamic banking’s attention to female customers that is aimed at increasing the allocation of
financing provided to the group of customers tends to able to improve the banking performance.
To sum up, the Islamic banking’s attention may contribute a significant impact on the increase
of national economic growth from the side of UMKM managed by women and is able to reduce
high risks experienced by the women as the business climate in this country is conducive with the
support of the banking sector.

Finally, the scope of this study included the four independent variables, namely:
perceptions, behavior, culture, and social class so that the research results obtained the
lower determining coefficient of 0.55. The researchers, therefore, suggest further studies
adding more various variables. Besides, this study was conducted only at the government-
funded Islamic public bank (BUS). For this reason, this study also suggests further researchers
expanding respondents on either BUS owned by private sectors or non-bank-based Islamic
financial institutions.
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